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LANGRUI GREEN

INTELLIGENCE

BUILD SMART FACTORY

HOT AIR DOUBLE CYCLE BELT DRYER

KAIFENG LANGRUI MACHINERY CO., LTD. (KAIFENG SRT) IS A NATIONAL 
HIGH-TECH ENTERPRISE SPECIALIZING IN THE DEVELOPMENT AND PRODUCTION OF FOOD 

DRYING EQUIPMENT, NUTS ROASTING MACHINERY, AND INTELLIGENT CONTROL AND EQUIP-

MENT FOR FOOD PROCESSING. WE HAVE A 3,000-SQUARE-METER PILOT WORKSHOP AND A 

30,000-SQUAREMETER MODERN PRODUCTION WORKSHOP TO PROVIDE INNOVATIVE TECH-

NOLOGIES AND PRODUCTION SOLUTIONS FOR FOOD MANUFACTURERS IN DIFFERENT REGIONS 

AT HOME AND ABROAD.

VICE PRESIDENT UNIT OF CHINA NUTS AND ROASTED SEEDS ASSOCIATION

NUTS,KERNELS & PEANUTS INTELLIGENT PRODUCTION LINE ORIGINAL ROASTING INTELLIGENT PRODUCTION LINE

MULTIFUNCTIONAL POWDER COATED KERNEL INTELLIGENT PRODUCTION LINE

AUTOMATIC KERNEL POWDER COATING MACHINE

MULTI-FUNCTIONAL ROASTING INTELLIGENT PRODUCTION LINE NUTS,SEEDS & PEANUTS INTELLIGENT PRODUCTION LINE

APPLICATION: DRYING OF WALNUT, ALMOND, MAGNOLIA, PECAN, PISTACHIO, 
HAZELNUT,KERNELS, SUNFLOWER SEED, WATERMELON SEED, PEANUT, PUMPKIN 
SEED AND OTHER NUTS, FOOD, GRAIN, OIL, POTATO CHIPS ETC.

APPLICATION: ROASTING PEELED SUNFLOWER SEEDS, 
PAPER PUMPKIN SEEDS, BOILED WATERMELON SEEDS, 
APRICOT KERNELS, PEANUTS, WHEAT, RICE ETC.   

APPLICATION: DRYING OF SUNFLOWER SEEDS, PEANUTS, 
PUMPKIN SEEDS, WALNUTS, ALMOND, PISTACHIOS, 
PECAN, HAZELNUTS, MACADAMIA NUT ETC. 

APPLICATION: KERNELS, CASHEW NUTS, HA-
WAIIAN NUTS, ALMONDS, PECANS, PEANUTS, 
WALNUT NUTS, ETC. 

APPLICATION: DRYING OF WALNUT, ALMOND, MAGNOLIA, PECAN, PISTA-
CHIO, HAZELNUT,KERNELS, SUNFLOWER SEED, WATERMELON SEED, PEANUT, 
PUMPKIN SEED AND OTHER NUTS, FOOD, GRAIN, OIL, POTATO CHIPS ETC.
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INDUSTRIAL ECONOMY

I. The Prosperous Start of the 
Snack Industry
In the first quarter, snack companies ushered 
in a "good start" with widespread growth 
in revenue and profits. Brands that have 
made early layouts in diversified channels, 
such as Yanjin Snacks, Gan Yuan, and 
Jinzi, continued to maintain high growth. 
Meanwhile, companies that primarily targets 
high-end markets in the e-commerce era 
have also undergone transformations.
With the influx of leading brands, the 
transformation of the snack industry has 
deepened further.

II. Offline Bulk Stores or Douyin 
and Kuaishou E-commerce
Since last year, there has been a clear trend 
of consumption downgrading in the snack 
industry, with an increasing number of 
"white-label" products gaining popularity 
among consumers. As the dividends of 
traditional supermarkets weaken, the 
consensus of Omni-Channel layout has 
emerged in the snack industry. Due to the 
inherent sensitivity of snacks to changes in 
traffic flow, channel factors have a higher 
impact on the industry than the brand 
itself. Therefore, different enterprises have 
represented different stages of industry 
development, such as:
Representative companies in the mall era 
include Dali, Panpan, Want Want, etc.
The e-commerce era saw the emergence of 
brands like Three Squirrels, Bestore, and 
Baicaowei.
The era of diversified channels is led by 
brands like Yanjin Puzi, Gan Yuan, and Jinzi.

Currently, the transformation of the snack 
industry is mainly concentrated in two 
directions: snack bulk stores and e-commerce 
platforms like Douyin and Kuaishou. The 
bulk channel market has initially taken 
shape, and the growth dividend of the 
channel still exists. While Douyin and 
Kuaishou e-commerce is still in the stage 
of trading volume for price, manufacturers' 
attitudes towards live streaming e-commerce 
are diverse.

III. Bulk Channels Begin to Favor 
Shoulder and Mid-tier Brands
In the early stages of the development of 
snack bulk channels, brand stores rapidly 
expanded under the impetus of capital, 
and regional leaders emerged. With the 
intensification of price wars and internal 
competition within regions, the channel has 
entered a consolidation phase.
As regional competition transforms into 
national competition, the northern market, 
which has more blank areas, will be covered. 
At the same time, competition has shifted 
from small store models that focus on price 
wars to large store models that enhance 
consumer experience. From the perspective 

Where Lies the Next 
Phase of Growth for 
Snack Brands?

of SKU, bulk stores need to use leading 
brands to attract customers, while shoulder 
and mid-tier brands and white-label products 
increase profits. With the increase in the 
number of SKUs in large store models, 
shoulder and mid-tier products will benefit 
more, accounting for up to 40%.

IV. Douyin Channels Start to 
Favor White-label Products
Among numerous online channels, although 
Taobao still has the largest number of 
monthly active users, traditional e-commerce 
has natural disadvantages compared to 
content-based e-commerce in terms of 
precise push and strong interactivity.
Therefore, considering the combined 
monthly active user scale and usage duration, 
Douyin is the strongest online channel for 
snack categories.
As the overall traffic of the platform 
gradually reaches its upper limit, Douyin is 
facing the issue of allocating traffic between 
commercial and video creation businesses.
Overall, the development of diversified 
channels in the snack industry has entered a 
new stage.
In the previous stage, bulk stores and 
Douyin stood out among many channels, 
becoming the most important offline and 
online incremental channels for snacks. 
With the determination of the bulk market 
landscape, the new incremental trend 
favoring shoulder and mid-tier brands has 
become an important trend in the industry, 
while Douyin's new strategy will bring new 
opportunities to white-label products with its 
traffic tilt.
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MARKETINDUSTRY CHAINMARKETINDUSTRY CHAIN

This article is sourced from "Third Eye 
View on Retail." 
In the traditional retail system, due to 
excessive circulation links, low efficiency, 
and high markup rates, retail enterprises 
have attempted to reduce circulation links 
to pursue the advantage of low prices, 
which is somewhat reasonable. However, 
with the intensif icat ion of  market 
competition, some enterprises lacking 
competitiveness and unable to adapt to 
market changes, whether brand owners, 
distributors, or retailers, are facing the 
fate of elimination.
However, the current pursuit of low prices 
by retail enterprises has gradually become 
extreme. Many products on the market 
are sold at prices below the factory price, 
with discounted specifications and quality, 
and enterprises operate normally but make 
little profit. There are even "bottom price 
agreements" that violates the principles 
of fair trade. Although this seems to 
be a shuffle in the industry's transition 
period and temporary market chaos, it is 
not the case. Such low-price strategies 
cannot support the sustainable operation 
of enterprises, nor can they promote the 
healthy development of the industry.
Experts  have pointed out  that  this 
excessive pursuit of low prices is not a 
manifestation of fair competition, but a 
product of the erroneous concept of "only 
low prices matter." This concept not only 
affects the profitability and innovation 
ability of enterprises, but also poses a 
threat to the healthy development of the 
entire industry.
First, in a healthy market, the selling price 
of a product should be commensurate 
with  i ts  value,  ra ther  than s imply 
emphasizing price. This is the driving 
force for enterprises to invest in product 
development and the foundation for the 
continuous emergence of "good products." 

Retail Industry Should Not 
Overly Pursue Low Prices

However, currently, many brands face 
the problem of chaotic pricing, and it is 
not uncommon for product prices to be 
lower than the wholesale price or even the 
factory price.
Second ,  excess ive  pursu i t  o f  low 
prices will compress the profit margin 
of enterprises, thereby affecting their 
innovation capabilities and transformation 
momentum. Without reasonable profits as 
support, enterprises will find it difficult to 
make continuous investments in product 
research and development,  quali ty 
improvement, and service optimization. 
Over time, enterprises will fall into a 
vicious cycle of low-price competition and 
fail to achieve sustainable development.
Finally,  the ult imate goal of retail 
enterprises pursuing low prices is to 
better meet consumer demand, rather 
than setting lower prices as the ultimate 
goal. While price is an important factor, 

consumers also value better service 
experiences, better product quality, and 
richer product functions. Currently, many 
low-priced products are also of low 
quality. Some are white-label products, 
while many brands choose to actively 
reduce product quality to lower costs 
and gain price advantages. This includes 
reducing the quantity and adjusting raw 
materials.
For retail enterprises at this stage, they 
should abandon the erroneous concept 
of  overly pursuing low prices and 
focus on improving product quality 
and service levels to win the trust and 
loyalty of consumers. At the same time, 
the government and relevant institutions 
should also strengthen supervision 
to maintain market order and a fair 
competitive environment, promoting 
the healthy development of the retail 
industry.
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The Australian almond 

industry has suffered 

a significant 30% drop 
in production, leading 
to depleted inventories 

and a sharp decline in 
exports to China

According to a recent release by the Australian Almond 
Board, the sector faced one of the most challenging seasons 
on record, yet global demand for Australian almonds 
exceeded expectations.
The final monthly sales report for the 2023/24 season (March 
2023 to February 2024) reveals that the Australian almond 
industry achieved a new sales record at the end of the season. 
Despite a production of only 103,381 tons, 34% below pre-
harvest estimates, Australian marketers successfully sold 
over 131,000 tons (KWE in kernel weight), surpassing the 
previous record of 129,500 tons set in the previous season, 
which was achieved with a slightly higher harvest of over 
140,000 tons.
Annual data indicates that unsold inventories from previous 
seasons have been cleared, and sales to major processing markets 
like Turkey and Spain, as well as to lower-grade raw material 
recyclers in California, have increased significantly. Spain's sales 
grew 23% to 10,609 tons, Turkey's by 83% to 11,104 tons, and 
the United States' by 33% to nearly 4,000 tons.
A notable feature of this season is the substantial 34% 
decline in China's imports to 33,434 tons, compared to over 
50,000 tons in the 2022/23 season. This marks the first drop 
in Australian almond exports to China since the signing of 
the free trade agreement between Australia and China in 
2017. The primary reason for this decline is the increased 
rainfall during the season, resulting in a reduced supply of 
high-grade shelled almonds. In contrast, exports to India, 
another significant almond market globally, increased by 
114% due to a 50% reduction in tariffs on almond kernels 
and shelled almonds. However, China remains Australia's 
largest export destination for almonds.
With the 2024 harvest largely completed, it is anticipated 
that almond production will return to long-term forecast 
levels, satisfying the demands of numerous key markets. The 
predominantly dry weather conditions during most of the 
harvesting season have enhanced the quality of the shelled 
almonds, potentially making them more appealing to buyers 
in China and India.

T h e  C a s h e w  N u t 
A s s o c i a t i o n  o f 
C a m b o d i a  r e c e n t l y 
announced  tha t  t he 
p r i c e  o f  f r e s h  r a w 
cashew (wet cashew) 
has  been  inc reased 
t o  5 , 0 0 0  R i e l s  p e r 
kilogram (approximately 8.7 yuan), setting a new 15-
year record! This price adjustment comes as Cambodia's 
cashew exports exceeded 400,000 tons in the first three 
months, with an export value of over US$500 million. 
At the beginning of 2023, the price of raw cashew in the 
country ranged from 4,000 to 4,600 Riels per kilogram 
(approximately 7.0 to 8.0 yuan).
The El Niño phenomenon has been a major factor driving the 
fluctuations in cashew prices, pushing up export prices in some 
cashew-producing countries in Asia and Africa. According to Silot 
Uon, the chairman of the association, Cambodia's raw cashew 
production from January to March 2024 stands at 474,000 tons, 
representing a 13% decrease compared to the same period last 
year. In the first quarter of this year, Cambodia exported a total 
of 424,000 tons of cashew to Vietnam, with an export value of 
US$543 million, representing a year-on-year increase of 13%. 
Silot Uon has pointed out that the growth in export value is mainly 
driven by increasing international market demand, as some 
cashew nut-producing countries have been affected by adverse 
weather conditions. He also believes that the impact of the El Niño 
phenomenon on some producing countries in Asia and Africa may 
continue to push up cashew nut prices.
Cambodia's exports of cashew to overseas markets in 
2023 exceeded US$837 million, a decrease of nearly 10% 
compared to the previous year.
Cambodia is one of the major suppliers of cashew imported 
by China. According to Chinese customs statistics, in 2023, 
China imported 1,910.8 tons of unshelled cashew from 
Cambodia, worth 19.91 million yuan, and 24.1 tons of shelled 
cashew, worth 1.27 million yuan.

Cashew in Cambodia 

Experience Decline 
in Production with 
Prices Soaring to a 
15-Year High
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Ph i l i pp ines 
S i m p l i f i e s 
Agricultural 
Product Import 
Process

On April 21, 2024, according to a 
report from the Philippine News 
Agency, Philippine President 
Ferdinand Marcos Jr. signed a 
presidential order on April 18, 
instructing the Department of 
Agriculture to further simplify 
administrative procedures and 
policies for agricultural product 
imports, eliminate non-tariff 
barriers, and ensure food security. 
The order took effect immediately.
Marcos instructed the Department 
of Agriculture to work with the 
Department of Trade and Industry 
or the Department of Finance 
to simplify importer licensing 
procedures and requirements, 
minimize the time required to 
process import applications, and 
waive registration requirements 
for licensed transactions. The 
Department of Agriculture was also 
asked to simplify the procedures 
and requirements for issuing 
Sanitary and Phytosanitary Import 
Clearance (SPSIC) and take specific 
measures to improve the logistics, 
transportation, distribution, and 
storage of imported agricultural 
products. Meanwhile, Marcos 
instructed the Bureau of Customs 
(BOC) to prioritize the unloading 
a n d  c l e a r a n c e  o f  i m p o r t e d 
agricultural products in accordance 
with the Customs Modernization 
and Tariff Act and other applicable 
laws, rules, and regulations of the 
Bureau of Customs.

In April, the total shipment volume reached 241 million pounds, representing a 
significant 21% increase from the same period last year, up from 197 million pounds.
As of April, the total harvest for the 2023 season has been determined to be 2.44 
billion pounds, a 4.8% decrease from the previous season's 2.564 billion pounds and a 
drop of approximately 7% below the original estimate of 2.6 billion pounds.
So far this season, the cumulative total shipment volume stands at 2.08 billion pounds, 
representing a 4.2% increase from the same period last year, steadily rising from 1.996 
billion pounds.
Notably, the unsold inventory has significantly decreased by 29.3%, from 788 million 
pounds last year to 557 million pounds.
The inventory of sold but not yet shipped almonds stands at 553 million pounds, 
representing a slight 2.1% decrease in sales volume compared to 565 million pounds 
in the same period last year.
California Almond Shipments to China in April
Kernel shipments: 133 containers, showing a growth trend compared to 125 containers 
in the same period last year.
Shell shipments: 88 containers, a decrease from 142 containers in the same period last 
year.
From August 1st of last year to April 30th of this year, the total amount of kernels 
shipped to China stands at 1,045 containers, a slight decrease from 1,130 containers 
in the same period last year. The total shell shipments amount to 1,459 containers, a 
significant drop from 2,434 containers in the same period last year, resulting in a 25% 
decrease in total shipments.
As of April, shipments of in-shell almonds to China this year have maintained a 
relatively slow growth trend.

California Almonds Release Key 
Production and Shipment Report
April Shipment Report Overview
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According to the latest report from the 
International Nut and Dried Fruit Council 
INC, China still holds the top spot in 
walnut production, and the production 
forecast for 2024 remains strong.
With the further promotion of the Belt 
and Road Initiative and the normalized 
operation of China-Europe trains, the 
export channels of Chinese walnuts to 
Central Asia, West Asia and other countries 
have become increasingly smooth. At the same 
time, due to the rapid growth of domestic walnut 
production, the market price has shown a downward trend, which has improved 
export competitiveness. Compared with 2022, China's walnut exports in 2023 
have reached a new high.
According to customs data, the export volume of walnut with shell reached 
151,765.23 tons in 2023, up 80.25% year-on-year; the export value reached 
276.58 million US dollars, up 47.49% year-on-year. During the same period, 
the export volume of walnut kernel was 66,362.99 tons, up 49.34% year-on-
year; the export value reached 254.2715 million US dollars, up 26.79% year-
on-year.
Since early March, the walnut market has rapidly gained popularity. Given the 
current favorable export conditions and lower inventory levels compared to last 
year, the price of raw materials has seen a significant increase.
On the other hand, data from the California Walnut Commission & Board 
shows that the production of California walnuts in 2023/2024 reached a record 
high of 743,890 tons. This was due to favorable weather conditions and the 
expansion of walnut fruiting areas. At the same time, due to the increased 
demand for walnuts in Asia and Europe, the export volume of California 
walnuts also increased accordingly.
Although INC initially estimated that Chile's walnut production in 2023 would 
be 176,448 tons, the Chilean Nut Association has recently raised this estimate 
to 181,648 tons. India is Chile's largest export market in 2023, followed by 
Turkey and Spain. Chile's total export volume of walnuts with shells reached 
174,902 tons.
Overall, compared to 2022/2023, global walnut production in 2023/2024 only 
decreased slightly by 0.6%. China, the United States and Chile ranked the 
top three in terms of production, while Ukraine and Turkey increased their 
production by 11% and 35% respectively. In contrast, France, Argentina, Italy 
and Australia experienced significant declines in production.

Global walnut production 
remains robust, with China 
continuing to hold a leading 
position

S t r o n g 
demand from 
C h i n a  h a s 
d e p l e t e d 
South African 
inventories, 
a n d  t h e 
macadamia 
nut prices are 
expected to 
rise by 10 to 
30 percent!
According to the South African media 
Independent Online, South Africa's 
macadamia nut production is expected 
to increase by nearly 14% this year, 
rising from approximately 78,000 tons 
of shelled nuts last year to 90,135 tons, 
maintaining its position as the world's 
leading producer of macadamia nuts.
Market indicators suggest that prices 
for both shelled nuts and kernels are 
expected to increase by 10% to 30%, 
with variations depending on shelling 
methods, size, and quality.
Last year, buyers, especially Chinese 
buyers, quickly purchased and 
depleted inventories of macadamia 
nuts in warehouses. This surge in 
demand, coupled with the large 
shipment of shelled nuts to China, has 
led to a price increase. Meanwhile, as 
more macadamia nuts are exported 
to China in their shelled form, kernel 
inventories remain low. As the 2024 
production season begins, many 
buyers are finding that the expected 
supply of macadamia nuts is hard 
to come by, and prices are gradually 
recovering due to the limited supply in 
the early stages of the season.
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No single food can fully satisfy the 
human body's need for nutrients, 
t h e r e f o r e ,  b a s e d  o n  h u m a n 
nutritional needs and food nutritional 
characteristics, we need to construct 
a balanced dietary pattern composed 
of multiple foods. Nuts, as a leisure 
delicacy, a choice for entertaining 
guests,  and a gift  for friends and 
relatives, are also an indispensable part 
of a balanced diet.

1.Definition of a Balanced 
Dietary Pattern
The basic foods required by humans 
include cereals and potatoes, vegetables 
and fruits, livestock, poultry, fish, eggs, 
milk, soybeans, nuts, fats, oils, and 
salt, etc. Each food contains unique 
energy and nutrients that are crucial for 
maintaining human life and health. Only 
by reasonably combining the types and 
proportions of foods in the diet can we 
ensure that an individual's nutritional 
needs are met.
So, how can we achieve a balanced 
diet in our daily meals? The answer is 
food diversity. Nuts, as an important 
component of a balanced diet, are 
recommended by the "Chinese Dietary 
Guidelines" (2022) to consume at least 
2 types of milk, soybeans, and nuts per 
day, with a weekly intake of no less than 
5 types.

Is  Our Dietary  Structure 
Reasonable?
With the prosperity of the economy 

Nuts: Not Just for Snacking 
- The Significance of Nuts in a Balanced Diet

and the improvement of living quality, 
the nutrient intake level of Chinese 
res idents  has  been  s ign i f ican t ly 
improved. However, the rationality of 
the dietary structure and the balance 
of nutrient intake still face challenges. 
The traditional diet of Chinese residents 
is dominated by plant-based foods, 
which are rich in dietary fiber, but there 
are issues such as excessive intake of 
cereals, insufficient intake of animal-
based foods, and long-term lack of 
dairy, fruits, and nuts.

3.The Importance of Nuts in a 
Balanced Diet
Nuts are rich in unsaturated fatty acids, 
plant sterols, protein, dietary fiber, and 
micronutrients, which are closely related 
to human health. Recent studies have 
shown that compared with individuals 
who hardly consume nuts, those who 
consume 24g or 28g of nuts daily have 
a lower risk of cardiovascular disease. 
Another study involving 819,448 

participants from the United States, 
Europe, Asia, Australia, and other 
countries and regions showed that for 
every additional 28g of daily nut intake, 
all-cause mortality decreased by 22%. 
Additionally, nuts are believed to have 
various potential benefits, such as anti-
aging, immune enhancement, improved 
b lood sugar  leve ls ,  bra in  hea l th 
promotion, cancer risk reduction, and 
weight control.
Although nuts are high-energy foods, 
they contain unsaturated fatty acids and 
vitamin E, which are beneficial to health. 
With controlled total energy intake, 
moderate intake of nuts is beneficial. In 
the diets of different age groups, nuts, 
along with fruits and vegetables, whole 
grains, dairy products, and legumes, 
play an important role in satisfying 
the body's need for micronutrients and 
dietary fiber, especially niacin and 
magnesium.
However, due to the high fat content of 
nuts, the intake needs to be controlled 
to avoid energy excess. The "Chinese 
Dietary Guidelines" (2022) recommends 
an average weekly intake of 50-70g 
of nuts (approximately 10g per day). 
If the intake is excessive, the intake of 
other food sources should be reduced 
accordingly. To obtain appropriate 
energy and sufficient nutrients from food 
every day, a diversified combination 
of foods is the key to health. A small 
handful of nuts every day, along with 
a variety of other foods, leads to a 
healthier diet!
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Milk has long been at the top of the list of calcium-rich foods, but due to 
lactose intolerance among some residents in China, drinking milk may cause 
discomfort. Therefore, many people turn to bone broth, which is yet another 
common misconception.
In addition to milk, the following four categories of foods also have excellent 
calcium-supplementing effects:

1.Green Leafy Vegetables
Almost all green leafy vegetables are excellent sources of calcium. They 
are rich in calcium and also contain vitamin K and magnesium. Vitamin K 
helps convert blood calcium into bone calcium, while magnesium promotes 
the formation of bone cells. Both are invaluable assistants in calcium 
supplementation.

2.Fish, Shellfish, and Crustaceans
Among meats, seafood is truly a superstar in calcium supplementation. 
According to dietary guidelines, it is recommended to consume 40-50g of 
seafood daily and eat fish 2 times a week or a total of 300-500g per week.

3.Soy Products
The addition of brine or gypsum during the processing of soy products 
significantly increases their calcium content. Therefore, tofu, tofu skin, dried 
tofu, and other soy products are all great choices for calcium supplementation.

4.Nuts and Seeds
Many households keep nuts and seeds as healthy snacks. They are also 
excellent sources of calcium. In addition to being rich in unsaturated fatty 
acids and various fat-soluble vitamins, they also contain large amounts of 
magnesium, a crucial factor in bone metabolism.

5.Sesame Paste
Sesame paste, a common condiment, is often overlooked as a hidden gem 
for calcium supplementation. The grinding of sesame seeds improves its 
digestibility and absorption rate, and sesame paste contains a high calcium 
content of 1170mg/100g. Just a spoonful (about 25g) can satisfy the daily 
calcium requirement.

Bone Care for the Elderly: 
Don't Rely Solely on Milk for 
Calcium Supplementation
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