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International Women's Day (March 8)
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Special Column to International Women's Day

China. When exploring the Chinese market, Lin Jianhong visited 
more than 100 nuts processing factories across the country. On 
the one hand, she found long-term cooperative customers with 
the same vision and committed to producing and promoting high-
quality California pistachios. On the other hand, under the overall 
management of Lin Jianhong, the Wonderful Company vigorously 
publicized the characteristics of California pistachios, "Non 
bleaching, Natural opening" and "yellow shell, purple clothes and 
green kernel", and strengthened the education and guidance for 
Chinese consumers.

After years of hard work and dedication, Lin Jianhong has 
always played her role, led Wonderful pistachios to take 
root in China and continuously won favor of the market. Lin 
Jianhong is more confident in the trade cooperation between 
China and the United States and looks forward to the vigorous 
development of China's nuts Market. She believed that China's 
nuts and roasted seeds industry would continue to exude charm, 
and she and Wonderful brands would also witness the industry's 
new peak. 

When I first met Lin Jianhong, I felt 
that she was full of sunshine and 
positive energy, just like California 
pistachios. On weekdays, you can 
always hear her hearty laughter. 

Wherever she is, she is full of laughter, so the industry 
affectionately calls her "Happy Nuts". In the workplace, she 
is gentle and optimistic, but she does not lose her strength and 
perseverance; She is a pioneer of active exploration, a visionary 
manager and an enterprising leader. In the face of opportunities, 
she made a decisive decision and had the courage to innovate; 
Facing her peers in the industry, she is willing to share and 
advocate win-win cooperation. She never forgets her original 
intention, puts the health of Chinese consumers in the first place, 
and constantly meets the needs of consumers. She is deeply 
engaged in the nuts and roasted seeds industry, contributing 
women's strength to the industry and injecting new vitality into 
the Chinese nuts and roasted seeds market.

She showed her foresight when she 
first arrived
In 2007, Paramount Farm planned to expand into an international 
market in Asia, and Lin Jianhong was the best candidate for this 
pioneer. She has rich experience in global business operations and 
development, and is full of enthusiasm for the nuts and roasted 
seeds industry, she has been deeply engaged in the food industry 
for many years. With her rich experience in this industry, Lin 
Jianhong set her vision for the Chinese nuts Market-to help the 
pistachio category reach about 130000 tons in the Chinese market 
within five years.

She has always been
enterprising and has
originality
In 2009, Lin Jianhong introduced this international nuts brand to 

——Ms. Lin Jianhong,Chief Representative of Wonderful 
Pistachio (Paramount Farms) in Asia Pacific

Industrial “Happy Nuts”
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management of the new brand, 
is fully responsible for the 
import of selected products, 
p r o d u c t i o n  l o c a l i z a t i o n , 
new product development, 
compliance and quality safety, 
and contributed to the growth 
of the brand and the further 
development of the Asian 
market.
To this day, Zhang Qian has 
worked on Mars for 18 years, 
from a product development 
specialist to an innovation 
director. BE-KIND's core 
product, the nuts category, is a 
relatively new field for Zhang 
Qian. Nut bars are also new 
snacks without consumption 
habits for Chinese consumers. 
Facing many difficulties, she 
led the team to build from 
the foundation step by step 

from the aspects of regulations, raw 
materials, process and formula. They have 
been successfully listed in the Chinese 
mainland and extended to Taiwan and 
Hong kong regions and gradually listed in 
Japan, Singapore and other markets.
Looking back over the past three years, 
zhang Qian was fully responsible for 
the R&D of Be-Kind in Asia. At the 
same time, she also achieved great 

BE-KIND is an American 
snack brand of Mars, the 
world's leading candy and 
chocolate food company. 
It mainly produces snack 

products containing nuts, dried fruits, and 
grain particles.
Since Be-Kind entered China in 2018, 
Zhang Qian has taken over the R&D 

—— Zhang Qian, Asia R&D Director of BE-KIND of Arrow 
Candy (China) Co., Ltd

Bring You the Visible 
Natural and Delicious Food

improvement and growth in his career 
development. Based on focusing on 
product innovation to management 
across raw materials, products, processes, 
regulations and quality; From deeply 
cultivating the Chinese market to meeting 
the needs of consumers with cross-
cultural background; From the guardian 
of complex and rigorous processes in 
large-scale enterprises to the breaker 
who constantly challenges the current 
situation and promotes flexible and rapid 
innovation, Zhang Qian has completed 
the cognitive role transformation from a 
department leader to a business leader step 
by step. She led a vigorous team to work 
seamlessly and closely with the demand 
and supply sides of marketing. In the 
increasingly competitive new consumer 
market ,  she  focused on providing 
consumers with nutritious, delicious and 
reliable snack choices! Because be-kind 
firmly believes that if people are willing 
to treat each other well, the world will 
become a better place. Enterprises should 
not take profitability as the only goal, but 
also bring better goodwill progress to the 
community and the world. We believe 
in and encourage charity, from treating 
our own health and taste buds well to 
spreading goodwill, hoping to build a 
healthier and more humane society by 
embracing our common goodwill! 

Special Column to International Women's Day
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led by Cai Hong is being implemented 
smoothly according to the plan. The brilliant 
achievements of the Chinese team last year 
are also the verification of TOMRA's China 
strategy. Cai Hong believes that this is only 
the beginning.

Management upholding 
People-oriented
Cai Hong always believes that enterprises 
need to be Results-oriented, but managers 
should pay more attention to the value 
construction of "people".  The real 
meaning of a management team is to 
"lead" the team. Stimulate employees' 
potential through good mechanisms and 
sincere concern for employees' needs. 
Using an internal drive to promote the 
realization of self-worth is the key to 
the healthy and long-term development 
of the company. Cai Hong has always 
believed that Five people can change the 
world. The team that gathers with heart 
will uphold the common vision and goal, 
which will produce infinite power.

I'm sure to attend 
this exhibition
With the upgrading of consumption and 
the popularization of health knowledge, the 
Chinese nuts and roasted seeds industry 
is developing towards maturity, quality 
and branding. TOMRA has 50 years of 

See the world and 
Re-see Yourself
Cai Hong is the global leader in sensing 
and sorting technology-the president of 
TOMRA (China). Her daily life can be 
described in two words: ”Three More“, 
that is, more communication, more 
meetings and more travel. Her high-
intensity and continuous work adds 
tenacity and optimism to her gentle and 
friendly character.
At first, Cai Hong was attracted by 
TOMRA's advanced technology, ambitious 
vision and values of "Innovation, Passion 
and Responsibility". After joining TOMRA, 
the passion and challenge of this job 
made her feel a sense of belonging and 
achievement.
"The Chinese market has great potential and 
future, and every multinational company 
attaches great importance to it." Cai Hong 
said. Today, TOMRA's China strategy 

——Interview with Cai Hong, President of TOMRA (China)

Five People 
Can Change the World

global sorting experience, and its technical 
advantages have been recognized by 
the global market. TOMRA has a set of 
mature and leading sorting solutions for 
the application of nuts and roasted seeds 
industry. For example, the effectiveness 
of aflatoxin detection of peanuts, internal 
defect detection of nuts with shells and 
the selection and elimination of foreign 
defective products have been widely verified 
by many customers at home and abroad. 
How to promote such a good technology 
to more domestic food manufacturers is 
the direction that TOMRA's Chinese team 
has been working hard on. With the joint 
efforts of the association and the industry, 
the China nuts and roasted seeds exhibition 
has reached international standards in terms 
of professionalism and scale, which is a 
good way to promote. This is why TOMRA 
has never been absent from the Nuts and 
Roasted Seeds Exhibition since his first 
exhibition in 2017.This exhibition is also an 
exhibition that Cai Hong will take time to 
participate in.

Special Column to International Women's Day
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beverages and other fields.

Healthier skin
Ms Connie is not only an excellent 
marketing expert, but also an excellent 
female leader. She keenly observed that 
"Her Economy" and the rise of female 
power make Chinese women pay more 
attention to their own development, and 
"Beauty of health" is the direction that 
Chinese women pursue now and in the 
future. Connie hopes that through the 
balanced nutrition and rich vitamin E 
in almond, every female consumer can 
fully show their true self and have a more 
confident performance in life. Based on 
this, Connie has opened up a new track 
-Beauty of health for the promotion of 
The Almond Board of California in China.

Look to the future and 
build a healthier life 
together
On the way of spreading "Healthy China 
2030", Ms Connie firmly believes that 
when California almond is endowed with 
more "Healthy" connotation and becomes 
"Healthier almond", the promotion of The 
Almond Board of California in China will 
be further improved.
China is the world's third largest market 

Connie Cheung is the 
China consul tant  of 
The  A lmond  Boa rd 
of California , she is 
ma in ly  r e spons ib l e 

for the association's marketing and 
partner affairs in China. In 2016, the 
former senior vice president of global 
marketing of The Almond Board of 
California strongly invited her to become 
a consultant of the association in China.

Healthier China
Ms Connie has paid close attention to 
China's nuts and seed consumption and 
dietary life since taking over in 2016. 
In 2018, the association also signed a 
Memorandum of Cooperation with the 
The Specialized Committee for Roasted 
Seeds and Nuts of China National Food 
Industry Association,and the two sides 
worked together to promote the concept 
of scientific diet. With the strong support 
of the committee, she firmly believes that 
The Almond Board of California is riding 
the wave of "Healthy Food" to enhance 
Chinese consumers' awareness of healthy 
diet and their pursuit of high-quality life.
At present, in the Chinese market, "Traffic 
" products with California almond as 
raw materials have emerged in many 
fields, such as snacks, chocolate, baking, 

——from Connie Cheung, China Advisor of Almond Board 
of California, USA

 In China, 
We See the Healthier Beauty

for importing California almond. Ms 
Connie will assist the Almond Board of 
California in its continuous investment 
in China. Strengthen the publicity of the 
nutritional components of California 
almond, further promote the innovation 
and development of the industry, help the 
product R & D and promotion of friends, 
let more consumers across the country 
experience California almond products 
rich in nutritional value and innovation, 
and let female consumers across the 
country feel the "Beauty of health" 
advocated by California almond.

Special Column to International Women's Day
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INDUSTRIAL ECONOMY

8 KEY WORDS FOR
GROUP COMMUNITY
PURCHASE IN 2021
Summarize and view the 2021 Group Community 
Purchase industry with 8 keywords

Community Purchase industry in 2021.
It  can be said that the whole 2021 
Group Community Purchase industry 
is on the way to adjust its business 
under the relevant national laws and 
regulations.

3
Differentiation
T h e  " D i f f e r e n t i a t i o n "  h a s  f i v e 

1
Increase
T h e  w o r d  " I n c r e a s e "  h a s  f o u r 
dimensions:
1. The overall scale of the industry has 
increased significantly compared with 
2020.
2. The number of employees in the 
industry has increased significantly.
3 .  T h e  n u m b e r  o f  b r a n d  l a y o u t 

associations has increased significantly.
4. Moreover,the resource providers 
are still entering. Such as real estate 
developers, official media, state-owned 
enterprises, etc.

2
Strict Management
The word "Strict management" can be 
rated as the main theme of the Group 
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dimensions:
1. The Capital Group is differentiation. 
At  present ,  the  “Top 4  Bat t le”  of 
community e-commerce should be a 
probability event.
2. The Suppliers are differentiation, 
and the product resources of the overall 
commodity category are gradually 
concentrated to the top 5 suppliers.
3 . T h e  h e a d  o f  t h e  g r o u p  i s 
differentiation, and the head of the IP 
group and the head of the pick-up point 
go their separate ways.
4. Grid warehouses are differentiation, 
and some regional grid warehouses 
begin to move towards organization and 
collectivization.
5. The local group, group wholesale and 
capital group operate in dislocation.

4
Help Farmer 
This word is the value of the whole 
track and the industry connotation 
advocated and affirmed by the state, 
which will affect the future trend and 
value boundary of Community group 
purchase.

5
Regression
The word  "Regress ion"  has  th ree 
dimensions:
1.  In the second half of 2020, the 
operation method of competitors has 
shifted from "Capital Subsidy Contest" 
to “Operation Contest” .
2. The "value judgment" of the same 
industry has changed from excessive 
pursui t  of  GMV and market  share 
to pursuit of gross profit, profit and 
appropriate scale.
3.  The focus of industry competitors 
has shifted from outside to inside, and 
the competitive environment tends to 
be stable.

6
Reason
1.Community group purchase gradually 
tends to be rational.
2. The national regulatory policy has 
also begun to combine hardness with 
softness.
3. After the cooling of capital,  the 
commercial operation of competitors 
gradually tends to be stable.

4. After going through ups and downs, 
the working group gradually tends to be 
stable.

7
Transition
1. The capital group is in transition.
2. Local group are in transition.
3. The group wholesale is breaking 
cu r r en t  c i r c l e  and  i s  wa lk ing  on 
the road of new supply to serve the 
traditional circulation dealers in the 
third and fourth tier market.
4. The grid warehouse is in transition.
5. The head of the group is in transition. 
At present, the competent head are 
moving towards professionalization and 
specialization.

8
	
1. The rise of new stores
2. The “Kuaituantuan” are coming
3. The Property group purchase is in 
the ascendant
4. Hot spread of private e-commerce of 
agricultural products 
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The market of the leisure 
food industry has a huge 
potential of development. 
In today’s fast-paced 
modern life, in particular, 

the leisure food will form new points of 
growth in more refined categories.
In the fierce market competition, finding a 
differentiated operating strategy and establishing 
the core competitiveness of the brand have already 
become the key issues faced by nut and roasted seed 
enterprises.
In October this year, with the aid of precise data insight and 
combined atmosphere marketing, Be&Cheery cooperated 
with Xiaohongshu to quickly attract consumers’ attention, 
and many categories of hot products became more popular, 
among which the note release index of “Daily Nuts” 
increased by 100% and the search index increased by 170% + 
.

01 Have An Insight into
Consumption Trends and
Precisely Position the Products
Through the platform search data, it is found that in the snack 
notes under Xiaohongshu, Be&Cheery had a certain degree 
of awareness and attention, but still had a large room for 
improvement. Under such a circumstance, Be&Cheery chose 
to co-create with Xiaohongshu for co-creation, aiming at 
young and high-quality users thereUnder, and realizing brand 
awareness and promotion.
Through data insight, it is found by Xiaohongshu that while 
most other brands of the same type constantly follows the 
way of addition both in packaging and ingredients, the “Daily 

Nuts” of Be&Cheery adopts the strategy of 
“Subtraction”, and “All-nut Packages under 
the Daily Nuts” of Be&Cheery focuses on 
“zero added” preservatives and pigments, 
at the same time replacing dried fruits, 
reducing the sugar content and forming a 

brand differentiation.
In addition, Be&Cheery also cooperated 

with the “Super Delicious Supply Station” under 
Xiaohongshu’s Marketing IP to create an official event, 

carry out various brand co-operations, and realize one-stop 
brand renewal for attraction.

02 Seize the Track through
Multi-party Co-creation, and
Promote the Brand through 
Word-of-mouth Marketing
In the marketing co-creation with Be&Cheery, Xiaohongshu 
helps the Brand to carry out the multi-dimensional marketing 
layout and create hot popular products for Be&Cheery.
Word of Mouth Shaped under the Public Domain
By means of the marketing mode of the B2K2C platform, 
Xiaohongshu helps the Brand communicate with users .
User Introduced from the Business Domain
Xiaohongshu disassemble the users’ cognitive act links, 
and influenced the users’ minds by short, adaptable and fast 
disclosure.
Flow Fixed under the Private Domain
After a combination marketing strategy, the target users 
of Be&Cheery will be awakened, and customized reach 
will enable consumers to establish a connection with the 
Brand.

HOW DOES THE NUTS AND 
ROASTED SEEDS BRAND 
BECOME MORE POPULAR? 
BE&CHEERY FIRST SETTLES IN 
XIAOHONGSHU FOR PROMOTION
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heated. Because of the fast temperature rise of natural gas 
combustion, the interval distance between each layer of the 
four-layer stir-fry machine is small, and the heat absorption 
is more uniform. Besides, the space in the box body is 
effectively utilized, and the external 30mm rock wool is used 
for heat preservation, thus reducing the excessive heat waste, 
shortening the time of high-temperature heating, improving 
the quality of materials for the next flavoring process, and 
further improving the product quality.

The equipment has The following four features:

1. It may effectively save the existing plant space and 
improve the utilization rate of the plant space for enterprises, 
with a single unit occupying 6 open space.
2. It may shorten the time of high-temperature baking and 
save 30-50% of heat waste.
3. It may greatly improve the processing efficiency and 
reduce the cost of nut processing.
4. Because the discharge of the equipment may directly enter 
the flavoring machine, it doesn’t need to be conveyed by a 
conveyor belt, thus reducing the heat loss in the conveying 
process, and making the product quality stable and the 
flavoring effect good.

Items for Improvement

Because the requirements for temperature, air volume and 
heating time are particularly high during the stir-fry process, 
it is not possible to fully digitize and automatically control 
the whole stir-fry process flow of nuts. We still need to 
continue to work hard to fully and automatically control the 
whole process flow. 

After cleaning, the screened nuts shall be 
heated at a high temperature for a short 
time to reach the temperature required by 
the process in a short time. Because of 
the precise space design of the box and 

the cloth layer, the nuts can fully and evenly absorb the 
hot air after the entering of the stir-fry machine. The multi-
layer design may shorten the temperature raising time, and 
the discharge may be directly combined with the flavoring 
machine, thus reducing the heat waste in the transmission 
process, making full use of heat energy and reducing the 
unnecessary heat waste.

Working Principle: The hot air in the natural gas hot-blast 
stove will be sent into the box body of the stir-fry machine 
through the blower, and the nuts will then be uniformly 

LINYI FEILONG FOOD MACHINERY CO., LTD.

NEW STIR-FRY MACHINE
FOR TREE NUTS



INDUSTRY CHAIN

21

ACCESSORIESINDUSTRY CHAIN

meanwhile, it is praised and affirmed by many production and 
processing enterprises in the nuts and roasted seeds industry.
Today, with curiosity about the helmsman of this enterprise, I 
particularly interviewed Zhang Zhigang, general manager of 
Nanjing Huayang Flavors and Fragrances Industry Co., Ltd.

Editor: Hello, Mr. Zhang! As we all know, in the past two 
years, affected by the epidemic, the performance of many 
enterprises in the industry has declined. So what is the 
development of Huayang during this period? 
Zhang Zhigang: Yes, the epidemic caused the national 
economic down swing, but we resumed our work and 
production soon after the epidemic was under control. 

Nanjing Huayang Flavors and Fragrances 
Industry Co., Ltd. was established in 1994, 
and is one of the large-scale manufacturers 
specializing in food fragrances, food seasonings 
and daily fragrances in China. The Company 

has a modern system for the industrial production of fragrances, 
thus realizing the scientific control over the whole process of raw 
material procurement, production, quality assurance, packaging 
and transportation, and ensuring that the finished products not 
only satisfy the requirements of stable and reliable good quality, 
but also fully meet the requirements of food safety standards, so 
as to keep its competitiveness based on the fragrance market at 
home and abroad with high-quality and stable products. In the 

An Exclusive Interview with Zhang Zhigang, General 
Manager of Nanjing Huayang Flavors and Fragrances 
Industry Co., Ltd.

STRIVE TO IMPROVE THE PRODUCT
QUALITY FOR NATIONAL ENTERPRISES
FOR NUTS AND ROASTED 
SEEDS PROVIDING THE
HIGH-QUALITY FLAVORS
AND FRAGRANCES
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Besides, the Company has a comprehensive range of varieties, 
so our production and sales were basically unaffected by the 
epidemic.

Editor: Speaking of products, please tell us about the 
Company’s main product series, and what product series 
are developed for nuts and roasted seeds? How about their 
advantages? 
Zhang Zhigang: The Company’s products mainly 
include nuts, essence products for nuts and roasted seeds, 
seasoning products for leisure foods, spices for daily 
chemical products and other new products. The Company 
has intensified its research and development efforts on 
products and achieved certain results in research and 
development. The quality of some products is even 
ahead of other domestic peers. Market share is far ahead. 
Especially in the research and development of nuts and 
roasted seeds and new products, it is unique and widely 
accepted and used by nuts and roasted seeds industry at 
home and abroad. At present, there are approximately 
1,000 manufacturers co-operating with the Company. The 
Company has already obtained 10 utility patents such as 
the microcapsule essence.

Editor: Flavors and fragrances are a key part of seasoning 

in the processing of roasted nuts and nuts. How does 
Huayang ensure food safety and constantly develop the new 
fragrances? 
Zhang Zhigang: First of all, the Company strictly follows 
the provisions set forth in national standards, and during 
the process of research and development and product 
development, the added raw and auxiliary materials are 
handled in accordance with relevant regulations.
Secondly, as strictly provided for by the Company, when 
procuring raw and auxiliary materials, no products without 
production license and hygiene license may be procured 
uniformly.
Thirdly, the procured products need to be strictly inspected 
and accepted uniformly. Unqualified products shall not be put 
into storage for use to ensure the product quality and safety. 
In the meanwhile, we work both ways. On the one hand, we 
often communicate with nut and roasted seed manufacturers, 
such as Qiaqia, Wuhan Xudong and other domestic large-, 
medium- and small-sized manufacturers to help them develop 
the new products and tastes. On the other hand, together 
with Three Squirrels, Bestore, Baicaowei and other domestic 
large-scale sellers, the Company develops the products that 
they need to promote in the market. We also constantly 
launch new products into the market.

Editor: The new year has started again, so what kind of 
strategic planning and development direction will Huayang 
have in 2022? 
Zhang Zhigang: At present, the epidemic in China is 
not over yet. In 2021, most domestic nut and roasted seed 
manufacturers are in a slump. Compared with 2020, the 
output and production value have declined to varying 
degrees. Firstly, the Company plans to cooperate with nut and 
roasted seed enterprises to produce stably, provide the high-
quality and cheap products, and help production enterprises 
to increase output and sales. Then according to the market 
consumption, we will cooperate with production enterprises 
to develop some new tastes and products.
In the new year, we shall strive for development steadily 
and stabilize the existing market. In the meanwhile, we will 
also develop other food industries, such as the leisure foods. 
Besides, we will adhere to the philosophy of “constantly 
creating value for customers” and the entrepreneurial spirit of 
“constantly pursuing and constantly surpassing”, and strive 
to provide the high-quality flavors and fragrances for national 
nut and roasted seed enterprises to improve the product 
quality. 
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I. Select excellent varieties. According to the local climate, 
soil, water and fertilizer management level, etc., it is the 
key to select suitable varieties for planting, so as to obtain 
high yield and high efficiency of peanuts.
II. Select and prepare the land. To obtain good quality 
and high yield, peanuts shall be planted in loam or sandy 
loam with loose tillage layer, deep active layer and good 
drainage and fertility characteristics.
III. Apply fertilizer in a scientific way. Apply the enough 
base fertilizer to the cultivated land and apply all the 
potassium, phosphorus and organic fertilizers to the soil.
IV. Sow at the right time the seeds to be plastically 
mulched and closely planted in a reliable way.
V. Strengthen the field management.
1.Check the seedlings for replanting, and harden the 
seedling.
2.Carry out the cultivation and banking and kill the weeds 
in time.
3.Carry out the foliar fertilizer which may promote the 
growth and prevent the premature aging.
4.Conduct proper irrigation. Peanuts dislike both drought 
and waterlogging.
5.Have the pest control.
VI. Harvest in time. The timely harvest/drying and safe 
storage may safeguard the high yield of peanuts, maintain 
the good quality of pods, and improve the utilization value 
and planting effect of peanuts. 

Can Achieve High Yield
Peanuts
By Remembering Six Points
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In its 12th Monthly report,the Strategic Grains(its a 
grain consulting agency) said the output of sunflower 
seeds in the EU 27 countries in 2021 / 22 will increase 
by nearly 20% over the previous year.

According to the report, the EU sunflower seed 
production in 2021 / 22 is expected to be 10.39 million 
tons, slightly higher than the earlier forecast of 10.16 
million tons, an increase of 19.3% over the 8.7 million 
tons in 2020 / 21.

The sown area of EU sunflower seeds is expected to be 
4.4 million hectares in 2021 / 22 , slightly higher than 
the earlier forecast of 4.39 million hectares, an increase 
of 0.9% over 4.36 million hectares in 2020 / 21.

The unit yield of EU sunflower seeds in 2021 / 22 is 
expected to be 2.36 tons / ha, slightly higher than the 
earlier forecast of 2.32 tons / ha, an increase of 18.3% 
over the 2 tons in 2020 / 21.

According to the prediction of Senegal's Ministry of 
agriculture, due to climate reasons, the Senegal's peanut 
production will be reduced by 7% year-on-year from 
2021 to 2022, and the output will drop to 1.6 million 
tons. Officials will purchase 35% - 50% of peanuts with 
shells, i.e. 0.6-0.8 million tons. The official reserve price 
is 250 FCFA per kilogram, which is significantly lower 
than the market price.

The EU Sunflower Seed 
Yield in 2021/22 Is 
Expected to Increase by 
Approximately 20% YOY

The Production of
Peanuts in Senegal Is
Expected to Decrease 
by 7% in 2021-2022

Philippines Will 
Import More Corn
Usda-FAS Manila recently said that the Philippine corn 
import volume will increase to 1.2 million tons in the 
2021-2022 market, double the previous year's figure. 
In this market year, the harvest area of Philippine corn 
will be reduced from 2.5 million hectares to 2.45 million 
hectares, the output will be reduced from 7.8 million tons 
to 7.5 million tons, and the consumption will be reduced 
from 8.9 million tons to 8.8 million tons.
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The Export of Cashews in
Vietnam May Exceed the Set
Target of USD 3.6 Billion in 2021

According to the statistics from the General Administration of 
Customs of Vietnam, in November 2021, Vietnam exported 50700 
tons of cashew, with an export volume of 329.86 million US dollars. 
The export volume decreased by 4.5% and 6.0% month on month; 
The export volume increased by 9.6% year-on-year and the export 
volume increased by 16.2% year-on-year. In the first 11 months of 
this year, the export volume of cashew in Vietnam reached about 
531500 tons, with an export volume of US $3.34 billion, a year-on-
year increase of 14.4% and 14.7% respectively.
Although it is still low level, the average export price of cashew has 
picked up since the middle of 2021 compared with 2020. According 
to the statistics of the General Administration of Customs of 
Vietnam, the average export price of cashew nuts in Vietnam in 
November was US $6505 / ton, a month on month decrease of 1.6%, 
but a year-on-year increase of 6.0%. In the first 11 months of this 
year, the average export price of cashew in Vietnam reached US 
$6288 / ton, up 0.2% year-on-year.

An American agricultural economist said that American farmers face a 
disadvantage in 2022 is that Break-even Point of both corn and soybean 
will be close to the highest level in history, which means that only high crop 
prices can avoid losses. The culprit leading to the Break-even Point close to 
the highest point in history is chemical fertilizer, and the production cost next 
year will be twice that of this year.

At present, the USDA expects the price of corn to be $4 / bushel and the 
price of soybean to be $10 / bushel next year, but it is unlikely that the cost 
will be adjusted downward, which also brings more risks to farmers. 

Outlook for 2022: 
theBreak-even Point
of Corn and Soybean in
America Will Be Close to
theHistorical Record

the Cor n Yield in 
Ukraine Will Increase 
by 10 Million Tons YOY 
in 2021

SovEcon, one of the leading agriculture 
consultancies in Moscow, in the report 
said,raised its forecast for Ukraine's corn 
production by 500000 tons to 40.4 million 
tons higher than previously expected, because 
the unit yield of corn in western Ukraine was 
higher than previously expected.
SovEcon said that Ukraine's corn harvest in 
2021 is coming to an end, and the output will 
increase by 10.1 million tons compared with 
2020. Ukraine's corn production reached a 
record high of 35.9 million tons in 2019.
Ukraine is one of the world's top corn 
exporters and the main competitor of the 
United States in the Chinese market.
SovEcon said that China has actively ordered new 
season corn from Ukraine and has ordered 8 to 10 
million tons of Ukrainian corn.
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According to the Department of International Trade 
Promotion, Ministry of Commerce of Thailand, from 
January to October in 2021, in the market share of 
imported fruits and vegetables in China,Thailand 
ranked first in the world with 45% market share, Chile 
ranked second with 14% and Vietnam ranked third 
with 6.45%. In addition to the high quality of fruits 
and vegetables in Thailand, the ASEAN China Free 
Trade Area Agreement is also an important tool to 
expand trade opportunities. Since 2003, China has 
can celled the tariff on importing fruits and vegetables 
from Thailand, which has greatly increased Thailand's 
export volume.

Total Exports of Fruit and Vegetable from Thailand 
to China Rank the First

The Export of Sunflower Seeds and
Sunflower Oil Is Temporarily Restricted
in Kazakhstan

According to the order signed by the Kazakhstan's 
minister of agriculture,Kazakhstan will impose export 
restrictions on sunflower seeds and sunflower oil for half 
a year.

According to the order, Kazakhstan will implement 
export quota management on some sunflower seeds and 
sunflower oil commodities from December 15, 2021. 
Among them, the export quota of crushed and uncracked 
seed sunflower seeds and other sunflower seeds is 125 
KMT; The export quota of raw sunflower oil and non 
refined sunflower oil in primary packaging is 110 KMT; 
The export quota of sunflower oil and its by-products in 
other primary packaging is 110 KMT. The order is valid 
until July 1, 2022
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Peanuts
MAKING BLOOD VESSELS HEALTHIER

Many s tudies  have  revea led  tha t 
consumption of peanuts is associated 
with reduced cardiovascular disease 
risk

Eating four or five peanuts a day can reduce the risk of 
cardiovascular and cerebrovascular diseases by 13%, 
especially for patients with ischemic stroke, which can reduce 
the incidence probability by one fifth, and the effect is very 
significant.

We can prevent cardiovascular and cerebrovascular 
diseases to a certain extent by adding some peanuts to 
our daily diet , but this effect is mainly closely related 
to dietary fiber and monounsaturated fatty acids, and 
these two substances are not exclusive to peanuts. 
Eating some nuts in an appropriate amount every day 
can also have a similar effect.,

What is the benefit of eating peanuts every day?

Lower cholesterol

Peanuts are very rich in unsaturated fatty acids, 
especially linoleic acid, which can also promote the 
dissolution of fat in the blood, avoid the problem of 
hyperlipidemia, and reduce cholesterol to a certain 
extent.

In addition, choline, lecithin and other substances in 
peanuts are also very good for the body, especially for 
cardiovascular and cerebrovascular diseases. Eating 
some peanuts properly can improve the elasticity 
of blood vessels and prevent cardiovascular and 
cerebrovascular diseases.

Memory enhancement

Choline in peanuts can react chemically with 
acetyl secreted by the human body and then form 
acetylcholine. This substance is mainly responsible 
for information transmission in the human body and 
can promote the development of brain cells, so as to 
strengthen memory. 
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Modern research has found that the fat contained in 
hazelnuts is mainly unsaturated fatty acids that the 
human body cannot synthesize by itself. It can not 
only promote the metabolism of cholesterol, but 
also soften blood vessels, which play a positive 

role in the prevention of cardiovascular and cerebrovascular diseases such 
as hypertension and arteriosclerosis. The fat-soluble vitamins contained 
in hazelnuts are easy to absorb by the human body; The trace element 
phosphorus contained can promote growth and development and strengthen 
the body; The iron contained can resist fatigue and increase body resistance; 
Vitamin A is beneficial for maintaining normal visual function; The dietary 
fiber can help digestion and prevent constipation; The natural phytosterol 
contained in it has mild permeability to the skin, can maintain the moisture 
on the skin surface, promote skin metabolism, inhibit skin inflammation 
and aging, and prevent sunburn and erythema. The study also found that 
hazelnut contains paclitaxel, an anti-cancer component. 
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Sunflower seeds
Sunflower seeds contain a lot of vitamin 
E, which can improve blood circulation, 
resist oxidation, delay skin aging and 
reduce wrinkles.

Watermelon seed
Watermelon seeds are rich in oil, which 
can improve the intestines and stomach, 
moisten the intestines and strengthen 

CORRECT WAY TO 
EAT MELON SEEDS 
WITH BOTH NUTRITION
AND HEALTH

the stomach. In addition, watermelon 
seeds are also rich in trace elements and 
fat, so we can eat watermelon seeds to 
supplement energy, improve fatigue, 
benefit intelligence and the brain.

Pumpkin seeds
Pumpkin seeds are rich in carbohydrates, 
amino acids, and proteins, among 
which the content of potassium in trace 

elements is very high. The existence of 
potassium can help the sodium in the 
human body to be smoothly eliminated 
from urine and control blood pressure. 
In addition, there are many components 
containing zinc. Zinc can increase 
appetite, and an adequate intake of zinc 
can also improve immunity. 
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